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IV. ASSESSMENT

A. Comprehensive Questions

1. What is Editorial writing?

2. What is Newswriting?

3. What are the parts of an Editorial?

4. What are the elements of Newswriting?

B. Application

1. EDITORIAL - Think about an issue that interests you
and which you think your readers are also interested in.
Write a simple editorial.

2. NEWSWRITING - Write down at least 2 news stories
that should interest your readers.
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APPENDIX

A. CHED MEMORANDUM

Republic of the Philippines
OFFICE OF THE PRESIDENT
COMMISSION ON HIGHER EDUCATION

PURPOSIVE COMMUNICATION Preliminaries

Course Title Purposive Communication
No of Units 3units

Course Description

I;g;g:):swe Cemmunication is aboul writing. speaking. and presenting to different audiences and for vansus purposes (CMO 20s

Purposive Communication is a three-unt course that lops students” ve and their cultural
and intercultural awareness through mutumodal tasks that provide them opportunites for communicatng effectvely and
appropnately to a multicultural audience in a local or global conlext. It equips students with tocls for critical evaluaton of a vanety of
fexts and focuses on the power of language and the impact of images to emphasize the importance of conveyng messages
responsibly. The knowledge, skils and insights that students gain from this course may be used in ther other academic
endeavors, their chasen disciplines, and their future careers as they compose and produce felevant oral, written, audio-visual
and/or web-based cutput for various purposes

Learning Outcomes
At the end of the course, the students should be able to:

Knowledge

1. Describe the nature, elements, and functions of verbal and non-verbal communication in vanous and multcultural contexts
2 Explain how cultural and global issues atfect communication

Pagateld
Purposive Communcanen
3. Determine culturally terms, and images
4. Evaluate mulimodal texts cnticaly to enhance receptive (istening. reading, view:ng) skills;
5. Summanze the pnnciples of academic text structure
Skills
1. Convey ideas through oral, aud: 1, and/or based ps for different larget audiences in local and gicbal

seltings using appropnate registers

Create clear, coherent, and effective communicaten materials

Present ideas persuasively using appropnate language registers, tone, facial expressicns, and gestures
Write and present academic papers using appfopriate tene, style, conventons. and reference styles

AWLN

Values

. Adopt cultural and intercutural awareness and sens Lty in communication of ideas
Appreciate the differences of the vanctes of spoken and written language
Adopt awareness of audience and context in presenting 1deas
Appreciate the impact of communication on society and the werdd

RN

Number of Hours: 3 hours every week for 18 weeks or 54 hours In a semester

Course Qutline and Timeframe

_ Wook | Toples _ e i
e | i_Comemumication processes, pnnciples, and ethics ?
1 ._Communicaben and globalizabon L
2 Local and global communicabon in multcultural setings
L hein | Varieties and registers of spoken and written language e
2 Evalualing messages and/or images of dfferent types of lexts reflacting different cultures.
| 1 What s the message?
2. What is the purpose of the message? _l

L 1.3 How:s the messaga conveyed by the lext and/or image? " * ot
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